
Accepted  

- but how to get your article noticed? 

And why you should care … 

  

  Dagmar Gebauer, Zaragoza June 4, 2015 



   |   2 

  

  

 

You want to make sure your research  

gets the attention it deserves 

7 hrs/week  
average time  

spent on literature  

1970 2013 
0- 

40,000,000-  

 The volume of research articles is 

growing at an accelerated pace 

 For most researchers, it’s a real 

challenge to keep up with the literature 

 Your job: make sure your research 

doesn’t fall through the cracks! 
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peer-reviewed Research Articles  
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1. Preparing your  

    article 
2. Promoting your      

    published article 

3. Monitoring your      

    article 
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Preparing your article 

Writing your article 

 Spend time on abstract and introduction 

& conclusion 

 Sharing research data 

 Use easy to understand charts and 

professional illustrations 

 Use clear and correct manuscript 

language 
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Preparing your article 

Search Engine Optimization (SEO) 
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Preparing your article 

Search Engine Optimization (SEO) 
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Preparing your article 

Search Engine Optimization (SEO) 

 



   |   8 

  

  

Preparing your article 

AudioSlides 
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Preparing your article 

Graphical Abstracts 

 

Targeting the lymphatics using dendritic polymers (dendrimers), Lisa M. Kaminskasa, Christopher 

J.H. Porter, Advanced Drug Delivery Reviews, http://dx.doi.org/10.1016/j.addr.2011.05.016 
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Publication of your article 
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Promoting your article 

1. Conferences 

 Prepare to network 

 Also connect online 

 Online poster 

 

2. Media relations 

 Research statement 

 Your institution’s communication’s channels 

 Contact your editor or you can send an email 

to: researchcomm@elsevier.com 
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Promoting your article 

3. Share links to your article 

 Customized short link with free access 

 Link from university website to boost  SEO 
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Promoting your article 

4. Online CV 
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Getting articles correctly attributed to you 

 (even if your name is John Smith and you do not have a middle initial) 
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Promoting your article 

    LinkedIn 

 Share links to your articles, also in relevant 

groups 

 Add images 

 Add videos, AudioSlides 

 Reposition the publication section 
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Promoting your article 

    Social media: Twitter 

 Follow other researchers 

 Post regularly and respond 

promptly 

 Retweet 

 Use images 

    Social media: Facebook 

 Create a ‘fan’ page 

 Invite fellow researchers 

 Share images, videos, AudioSlides 

 Link to your articles 

 Discuss and ask for feedback 

one mention every seven seconds 
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Promoting your article 

    6. Mendeley 

 Scholarly collaboration network 

 Free reference manager   

 Fully-searchable library 

 Cite as you write 

 Read and annotate your PDFs 
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Promoting your article 

    Connect with research     
    colleagues + join new     
    communities 

  Share your 
  publications 
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Monitoring your article 

My Research Dashboard: 

 Early feedback on downloads, 

shares and citations 

 Data about the geographic 

locations and research disciplines 

of your readers  

 Search terms used in ScienceDirect 

to find your publications 

 A comparison of the  

performance of your article with 

other people’s articles 

 

 



   |   22 

  

  

Monitoring your article 

Altmetrics: 
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Why is all this important? 

Metrics are used increasingly to evaluate and assess 

Universities, Departments, and Researchers 
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“Not everything that can be counted counts. 

 Not everything that counts can be counted.” 
 

William Bruce Cameron 

 

But do not forget … 
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… and should never be used as a replacement 

for an independent, intellectual assessment  

of research and researchers 

In other words … 

• All metrics tools are tools,  

• are even great tools,  

• but nothing but tools … 

Image: www.ikea.com 
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Getting noticed 

 Sharing research, 

accomplishments and 

ambitions makes you more 

visible  

 With greater visibility, you get 

cited more, promote your 

research, and career 
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Make fast decisions when you 

present your article clearly and 

use intuitive tools 

Recap 

Readers of your article can: 

Find your article more easily 

when you think about search 

engines 

Discover your article quicker 

when you master social media  
Find tools to monitor the 

impact of your article 
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Further reading at   

publishingcampus.com 

elsevier.com/authors 

elsevier.com/reviewers 

elsevier.com/editors 

 

Get Published – top tips on writing, reviewing and grant writing etc. 

Publishing Ethics brochure – top reasons to publish ethically 

Get Noticed – new ways to promote your article and research 

Understanding the Publishing Process with Elsevier – complete guide 

Open access – definitions and options 

Career Planning Guide – download in 12 languages 
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Visit Elsevier Publishing Campus 

www.publishingcampus.com 
 

For more information on publishing ethics: 

www.elsevier.com/ethics 

 

For writing/submission tips and author 

services: : 

www.elsevier.com/authors 

 

Thank you 


